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Target Market Determination - Managed Accounts - MDA / SMA

The important term definitions outlined below are made available for the purpose of supplementing the Target Market Determinations (TMD) for products
issued by Implemented Portfolios Limited under their design and distribution arrangements for the products. They should be read in reference to the relevant
TMD and the Product Disclosure Statement, MDA Contract or other offer document for Implemented Portfolios Limited’s MDA Service before making a
decision whether to invest through this product.

Important Term Definitions

Term

Definition

Consumer’s investment objective

Capital Growth

The consumer seeks to invest in a product designed to generate capital return. The consumer prefers exposure to
growth assets (such as shares or property) or otherwise secks an investment return above the current inflation
rate.

Capital Preservation

The consumer seeks to invest in a product to reduce volatility and minimise loss in a market down-turn. The
consumer prefers exposure to defensive assets (such as cash or fixed income securities) that are generally lower in
risk and less volatile than growth investments.

Capital Guaranteed

The consumer seeks a guarantee or protection against capital loss whilst still seeking the potential for capital
growth (typically gained through a derivative arrangement). The consumer would likely understand the
complexities, conditions and risks that are associated with such products.

Income Distribution

The consumer seeks to invest in a product designed to distribute regular and/or tax-effective income. The
consumer prefers exposure to income-generating assets (typically, high dividend-yielding equities, fixed income
securities and money market instruments).

Consumer’s intended product use (% of Investable Assets)
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Solution/Standalone (75-100%) The consumer intends to hold the investment as either a part or the majority (up to 100%) of their total znvestable
assets (see definition below). The consumer typically prefers exposure to a product with at least High portfolio
diversification (see definitions below).

Core Component (25-75%) The consumer intends to hold the investment as a major component, up to 75%, of their total znvestable assets (see
definition below). The consumer typically prefers exposure to a product with at least Medium portfolio diversification
(see definitions below).

Satellite (<25%) The consumer intends to hold the investment as a smaller part of their total portfolio, as an indication it would
be suitable for up to 25% of the total investable assets (see definition below). The consumer is likely to be
comfortable with exposure to a product with Low portfolio diversification (see definitions below).

Investable Assets Those assets that the investor has available for investment, excluding the family home.

Portfolio diversification (for completing the key product attribute section of consumer’s intended product use)

Low Single asset class, single country, low or moderate holdings of securities - e.g. high conviction Aussie equities.
Medium 1-2 asset classes, single country, broad exposure within asset class, e.g. Aussie equities “All Ords”.
High Highly diversified across either asset classes, countries or investment managers, e.g. Australian multi-manager

balanced fund or global multi-asset product (or global equities).

Consumer’s intended investment timeframe

Short (= 2 years) The consumer has a short investment timeframe and may wish to redeem within two years.
Medium (> 2 years) The consumer has a medium investment timeframe and is unlikely to redeem within two years.
Long (> 8 years) The consumer has a long investment timeframe and is unlikely to redeem within eight years.

Consumer’s Risk (ability to bear loss) and Return profile

Issuers should undertake a comprehensive risk assessment for each product. The FSC strongly recommends adoption of the Standard Risk Measure
(SRM) to calculate the likely number of negative annual returns over a 20 year period, using the guidance and methodology outlined in the Standard Risk
Measure Guidance Paper For Trustees. Implemented Portfolios Limited has used an internal risk measurement process for the purposes of the
description which uses back-tested data on the proprietary asset allocation and investment methodology. This aligns with the disclosures in the MDA
Contract. The Standard Risk Measurement (SRM) method has therefore not been used for the product description.
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A consumer’s desired product return profile would generally take into account the impact of fees, costs and taxes.

Low

The consumer is conservative or low risk in nature, seeks to minimise potential losses (e.g. has the ability to bear
up to 1 negative return over a 20 year period (SRM 1 to 2)) and is comfortable with a low target return profile.

Consumer typically prefers defensive assets such as cash and fixed income.

Medium

The consumer is moderate or medium risk in nature, seeking to minimise potential losses (e.g. has the ability to
bear up to 4 negative returns over a 20 year period (SRM 3 to 5)) and comfortable with a moderate target return
profile.

Consumer typically prefers a balance of growth assets such as shares, property and alternative assets and
defensive assets such as cash and fixed income.

High

The consumer is higher risk in nature and can accept higher potential losses (e.g. has the ability to bear up to 6
negative returns over a 20 year period (SRM 0)) in order to target a higher target return profile.

Consumer typically prefers predominantly growth assets such as shares, property and alternative assets with only
a smaller or moderate holding in defensive assets such as cash and fixed income.

Very high

The consumer has a more aggressive or very high risk appetite, seeks to maximise returns and can accept higher
potential losses (e.g. has the ability to bear 6 or more negative returns over a 20 year period (SRM 7) and possibly
other risk factors, such as leverage).

Consumer typically prefers growth assets such as shares, property and alternative assets.

Consumer’s need to withdraw money

Issuers should consider in the first instance the redemption request frequency under ordinary circumstances. However, the redemption request frequency
is not the only consideration when determining the ability to meet the investor’s requirement to access capital. To the extent that the liquidity of the
underlying investments or possible liquidity constraints (e.g. ability to stagger or delay redemptions) could impact this, this is to be taken into consideration

in completing this section.

Daily/Weekly/Monthly/Quarterly/

Annually or longer

The consumer seeks to invest in a product which permits redemption requests at this frequency under ordinary
circumstances and the issuer is typically able to meet that request within a reasonable period.

Consumer’s Other requirements

Individual tax management of
investments

The customer is seeking a product that provides the ability to actively manage the consumer’s tax position in the
recommendations which are made to them
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Visibility / transpatency of portfolio
holdings

The consumer is seeking a product that provides a clear understanding of the constituents in their portfolio.

Ability to customise portfolio or
accommodate other holdings

The consumer requires the ability to specifically include, exclude or manage specific investments or classes of
investment for particular reasons, such as ESG considerations, or because they have existing holdings which need
to be accommodated in portfolio design.

Ability to include 7z specie transfer of
existing investments

The consumer has existing holdings which they expect to be incorporated into their portfolio and where
ownership is to carry on, subject to subsequent portfolio management considerations. This may be for tax,
transaction cost or other reasons.

Distributor Reporting

Significant dealings

Section 994F(6) of the Act requires distributors to notify the issuer if they become aware of a significant dealing
in the product that is not consistent with the TMD. Neither the Act nor ASIC defines when a dealing is
‘significant’ and distributors have discretion to apply its ordinary meaning.

The issuer will rely on notifications of significant dealings to monitor and review the product, this TMD, and its
distribution strategy, and to meet its own obligation to report significant dealings to ASIC.

Dealings outside this TMD may be significant because:
e they represent a material proportion of the overall distribution conduct carried out by the distributor in
relation to the product, or
e they constitute an individual transaction which has resulted in, or will or is likely to result in, significant
detriment to the consumer (or class of consumer).
In each case, the distributor should have regard to:
e the nature and risk profile of the product (which may be indicated by the product’s risk rating or
withdrawal timeframes),
e the actual or potential harm to a consumer (which may be indicated by the value of the consumer’s
investment, their intended product use or their ability to bear loss), and
e the nature and extent of the inconsistency of distribution with the TMD (which may be indicated by the
number of red or amber ratings attributed to the consumer).

Objectively, a distributor may consider a dealing (or group of dealings) outside the TMD to be significant if:
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e it constitutes more than half of the distributor’s total retail product distribution conduct in relation to the
product over the reporting period,

e the consumer’s intended product use is Solution / Standalone, ot

e the consumer’s intended product use is Core component and the consumer’s risk (ability to bear loss) and
return profile is Low.

Copyright & Disclaimer

This document has been prepared by Implemented Portfolios Lid, ABN 36 141 881 147 (“Implemented Portfolios”) (“Document”). This Document is being provided by Implemented Portfolios to parties (Recipients) for
use by Recipients in evaluating and determining whether to proceed with a further investigation of a prospective service (Prospective Service) or meet their own regulatory obligations. This Document is not a prospectus, any other
Jorm of disclosure document or product disclosure statement within the meaning of the Corporations Act 2001 or an offer to subscribe for shares and it has not been lodged with the Australian Securities and Investments
Commission. No financial product advice is provided in the document and nothing in the document should be taken to constitute a recommendation or statement of opinion that is intended to influence a person or persons in
making a decision fo use a Prospective Service.

This Document does not purport to contain all of the information that may be required to evaluate all of the factors that wonld be relevant to a Recipient determining whether to enter into the Prospective Service, including but
not limited to the Recipient's objectives, financial situation or needs. Each Recipient should make, and will be taken to have made, its own investigation and analysis of the information in this Document and other matters that
may be relevant to it in considering whether fo proceed with the Prospective Service and an independent assessment of the merits of pursuing the Prospective Service.

To the maxcimum extent permitted by law, no redocument, warranty or undertaking, express or implied, is made and, to the maximum extent permitted by law no responsibility or liability is accepted by Implemented Portfolios
or its directors, employees, agents, advisers and consultants (Representatives) as to the adequacy, accuracy, completeness or reasonableness of this Document or any other written or oral communication, transmitted or made
available to any Recipient.

This Document may include certain statements, opinions, estimates, projections and forward-looking statements (“Statements”) with respect to the anticipated future performance. Statements are based on, and are made subject
to, assumptions (“Assumptions”), which may not prove to be correct or appropriate. Exccept to the extent implied by law, no redocuments or warranties are made by Implemented Portfolios or ifs Representatives as to the

validity, certainty or completeness of any of the Assumption or the accuracy or completeness of the Statements or that any Statement shounld or will be achieved.

No part of this document may be shown or distributed to third parties or reproduced, stored or transmitted in any form or by any means, electronic, mechanical, photocopying, recording or otherwise without prior written
permission of Implemented Portfolios.
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